Hpaiic-nucm na pasmewenue peknamuslx mamepuanog no GRP ¢ agpupe m/x "HTK"

ADVERTISING AGENCY

JlanHbii npaic-nucT AeHCTBUTENEH A1 A0roBOpoB 2024 roja, 3aK/II0UaeMbIX UTA Pa3MEILeHHs PeKIaMHbIX MaTepraiios ¢ 1 siBapst o 31 nexkaGps 2024 r.

Iennl ykazanel ¢ menze 6e3 yaera HJC (craska H/IC - cornacHo aeficTByromiero 3akoHozaaresnscraa PK)
Croumocts ykasana 3a 1 GRP s cnota xponomeTpaxkem 30 cekyHI Ha ayauTopuio 6-54 kazakhstan urban net ppm panel K Research Central Asia

1. Ta6auua 6a30BbIX CTOMMOCTEH 110 THITY Pa3sMelleHH st

Tun pasmewmeHust PacuerHas exuHuna NET Croumocts, KZT H?:P;g-gg th;?;::)HT TV MEDIA Advertising Agency
(hUKCHPOBAHHBIN 1 GRP 382 800 13 r. Aimatel
TJ1aBAOLIM I 1 GRP 318 800 1,3 np. Anp-®apadu 5, 6510k 1A, odpuc 603

ITpu pasMelieHHH B aJIMAaTHHCKHX 6JI0KaX K 6a30BOi cTOMMOCTH npuMeHnsiercs Koddduuuent 0,5 Ten.: 3111439 /41

2. Tabmua ce30HHBIX K0P PHIHEHTOB
Pa3smep ckuaku /

Pa3mep cxkuakm /

Mecsin Mecsin

HaA0aBKU Haa0aBKH e _~ YTBepxaan
sIHBapb -35% HIOJIb -5% Hu 0p.TOO,"TYMedia Advertising Agency"
(eBpaib -25% aBIyCcT 5% (TB1 éjm ANBepTAH3HAT ATKeHCH)
MapT 0% CeHTAOPD 20% f 72 5
anpesb 0% OKTAGDPH 25% r w (i) B.B.
Mai 0% HOAGDD 25% FATENCYY A 31.10.23
HIOHB -5% iekabpb 20% ‘N

3. CucreMa CKMAOK (CKMIKH PaCCUHTBIBAIOTCA MOCIEOBATEIbHBIM BBIYUUTAHHEM )

3.1. O0remHasi ckuKa 32 Oro/ukeT pexiamonatens (www.calculator.tvmedia.kz)

Ha NET Broxxer, KZT Ha NET Bromker, KZT
e Pa3mep ckuaxku = Pazmep ckuaku

3 600 000 -1,0% 101 700 000 -45.2%
6000 000 -7,8% 117900000 -47.2%
9 900 000 -14,4% 145 900 000 -50,0%
14 100 000 -19,1% 165 900 000 -51,7%
18 400 000 -22,6% 188 500 000 -53,4%
23 000 000 -25,6% 214 200 000 -55,1%
27 700 000 -28,0% 243 500 000 -56,8%
32 800 000 -30,3% 265 200 000 -57,9%
38200 000 -32,3% 314 500 000 -60,2%
45 200 000 -34,5% 342 500 000 -61,3%
53100 000 -36,6% 373 000 000 -62,4%
62 200 000 -38.7% 404 000 000 -63,5%
71 700 000 -40,6% 442 500 000 -64,7%
81 000 000 -42.2% 481900 000 -65,8%
91 500 000 -43.8% 524 800 000 -67.0%

3.2. CKuIKa 32 NpeforiaTy

Tun npexoniaTel Ilepuox Pazmep ckuaxu
TIOKBapTAJIbHAs 1 Tpanu npu 3-4 Mec 7%
IOJYrOA0Bas 1_TpaHw npu 5-6 mec -15%

3.3. HaxdaBKa 3a mocToniaty

Cpox onjaTel Pazvep nadasku

nocroruiara ot 30 nHei 2%
nocromnJara ot 60 mHei 4%
nocromnzara ot 90 auei 6%
nocromiata ozee 120 aHeit 8%

3.4. Cxuaxa sl peKJiaMoJaTeisi, paHee He pasMeLIaBLIerocsi Ha T/K (3a ""HOBOro KyiMeHTa") - 5%. Ckuka IeHCTBUTENbHA Ha IIEPHOL JEHCTBHSA KOHTPAKTA.
TD:

3.5. AreHTcKasi KOMHCCHSI IPESAOCTABIIACTCA:
B pazmepe 15% xomnanusM-unenam LenrpanbHo-Asuarckoi PexnamHoi Acconuanu;
B pa3mepe 12% IpyruM KOMITaHHSM.

3.6. Ckuaxa 3a MeAMa-CILTUT BapbupyeTcs oT -1% 1m0 -25% (www.calculator.tvmedia.kz).
3.7. Ckuaka 3a coomoaenne KIT -20% Hauncisercs eXXeMecauHo.
4. Cucrema HaxbaBoK (IpuMeHseTcs k croumoctu 1 GRP)

4.1. Cucrema Haa6aBOK [ld PUKCHPOBAHHOTO M IJIABAIOLIEr0 THIIOB Pa3MEIEHHUSA

pasmep Haa0aBKM 3@ OTCYTCTBHE KOHKYDPEHTOB B Oioke +15%

pasMep HanOaBKH 32 rapaHTUPOBAHHOE Pa3MEIICHHE ABYX PEKIAMHBIX POJMKOB OHOrO GpeHna B oaHoM Gi1oke +10%
pasmep Haa0aBKH 3a YIOMHHAHKE B POJIMKE O BTOPOM pekiamozarene (" nsoinoe 6penauposanue”) +50%

Ppa3Mep Haa0aBKH 3a MPOAAXKY PEKJIAMHBIX BO3SMOJKHOCTEH TelleKaHala Ha ayJuTOPHIO, OTANYHYIO OT 6-54 (TRP), +20%

4.2. Cucrema Ha i pukcn 0 TUIA Pa3MELICHHUs

P
pasmep HanbaBKH 3a O3MLUMOHHPOBAHHE CIIOTA [IEPBBIM H/HJIM NOCIENHMM B PeKiaMHOM 6i1oke +10%
pasMep HaJ0aBKH 3a MO3UIHMOHUPOBAHHUE B OJIOKE CO BTOPOTO A0 MPEATNOCIEnHEro MecTa +5%

4.3. Cucrema Ha I TJ1a 0 THUNA Pa3MELIEHHA

p
pasmep Haf0aBKH 3a TIO3WLIMOHMPOBAHHE CIIOTA [IEPBBIM H/WIIK MOCIEAHMM B PEKJIAMHOM 610Ke +20%
pasmep HanbaBKy 3a NO3ULMOHUPOBAHHUE B OJIOKE CO BTOPOro 10 Hpearnocieasero mecta +10%

S. llpumevyanus:
5.1. Bemumna 06beMHOM CKHAKH 32 GIO/UKET PEKIIAMOJIATENA PACCUMTBIBACTCA aPHPMETHUECKH MyTeM OKPYIJIEHHS /0 COTBIX TpU (POPMHPOBAHMH 325 BKI

B TV Media Calculator (www.calculator.tvmedia.kz).

5.2. TOO «TV Media Advertising Agency» (TB Mezma AnsepTaii3unr AIKEHCH) HMEET PAaBO OTKA3aTh B IOCTOIIATE H/UJIM 3aIlyCKe PeKIaMHOM Kamranuu 6e3 100% NPEIOTIATHL.

5.3. 3auer CTOMMOCTH (PHKCHPOBAHHOTO H IUIABAIOLIErO THIIOB PA3MELIEHHS 3a OTYETHBIH MEPHO MPOM3BOAMTCA HA OCHOBE MPOTHO3HBIX MM (AKTHYECKHX

PEATHHIOB 0.,10K0B. BEIGOD THIA I0T0BOPa C 3aKPHITHEM 1O (JaKTHHECKHM JaHHbIM BO3MOXKEH JILUb [IPH 3-X MECAYHOM H GoJiee MepHO/ie PasMELeH .

5.4. B cnyyae BbiGOpa paceta o MPOTHO3HBIM PEHTHHIaM 3a4€T CTOMMOCTH Pa3MELUEHHs OCYLIECTBIIAETCA ¢ MOTPEIHOCTHIO B 15,00%.

5.5. 3a4eT CTOMMOCTH Pa3MelleH s TOIBKO IO MPOrHO3HBIM PEHTHHraM 6JI0KOB OCYIecTBAsETCA (1) MPH Pa3MEINeHuH B HEAKTHBHOM MeCALIE, (2) mpu cpoke

JICUCTBUSA IOTOBOPA MEHEE TPEX MECALEB, (3) B MOCIEIHMN MECALl PA3MELUEHHMS.

5.6. B ciyuae, ecain XpOHOMETpazK PEK/IAMHOTO POJTHKA He KPaTeH 5 CeKyHAaM, TO pacyeT CTOMMOCTH PEKIaMHOM KaMnaHHH GyIeT MPOM3BOAMTECA Ha OCHOBE

XPOHOMETPAXkKa POJIMKA, OKPYTJIEHHOTO B GOJIBIIYIO CTOPOHY [0 YHCIIA, KPATHOTO MISTH.

5.7. Tlpu pacuere GaKTHUECKUX PEHTUHIOB, 3Ha4YeHUs B uHTepBae 0 - 0,1 % npunuMaiorcs pasHeivu 0,1%.

5.8.TOO «TV Media Advertising Agency» (TB Menua AnBepTaii3uHr ADKEHCH) OCTABIISET 32 COOOM PaBO CKOPPEKTHPOBATS 3asBICHHbIA 00BbeM GIOMKeTa Ha pa3MelleHue

B prime-time (¢ 18:00 o 24:00 yacos). -

5.9. Pasmep 1 BO3MOKHOCTb NPEOCTABICHNA OTOTHUTENBHOM CKHIKH ABJIACTCA HCKIIOUNTEbHBIM paBoM TOO «TV Media Advertising Agency» (TB Mezaua AnBepTaii3HHT AJDKEHCH).
5.10. TOO «TV Media Advertising Agency» (TB Mezina AzBepraii3uHr AJUKEHCH) OCTABIIAET 32 COGOM MPaBo B MOGOH MOMEHT YTBEPAUTH HOBBIH NPAKC-TMCT I PEKIAMHBIX JOTOBOPOB.




